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In his book Media Localism: Policies of Place, Christopher Ali dissects the current discourse of 

localism in media policy and regulation and finds that policymakers and regulators in the United 

States, the United Kingdom and Canada struggle to adequately define localism in an age of 

globalisation and neoliberalisation. It is exemplified by means of multiple cases how regulators 

continue to reduce the ‘local’ to a geographically-bound market and how they fail to recognise 

sociolinguistic dimensions of localism such as shared culture, identity, interests or language. Using a 

critical regionalism approach, Ali identifies missed opportunities in the process of policymaking to 

foster an open dialogue on the nature, goals and definitions of media localism, which would go 

beyond a market-based understanding of local media. The central argument of the book is that the 

system of political and commercial pressures work to maintain ‘default localism’ and to stifle 

alternative, non-market based approaches to support localism. 

Although regulators tout media localism should be cherished and protected, the provision of local 

news and information is generally left to the market, which is, however, not delivering both the 

quality and quantity that would justify the lack of government intervention. Ali therefore calls for a 

regulatory shift in media localism, which would challenge current light-touch regulatory approaches, 

and demands for a comprehensive local media policy framework to create the most robust local 

media ecosystem possible. It is thereby important to think in terms of ecosystems, and include all 

relevant public and private stakeholders including all platforms that affect and/or contribute to the 

ecosystem. It is further argued that local news and information should be seen as merit goods as 

they are undersupplied by the industry and underinvested in by consumers, yet socially desirable and 

essential for democracy. Hence, government intervention and funding through the public budget are 

deemed necessary to correct this market failure and ensure pluralism and diversity in the media 

system. 

Media Localism is a landmark book that unpacks the dynamics of media policy and addresses the 

significant role played by political and economic interests in shaping these policies. Critical 

regionalism provides an original theoretical framework for scholars not only to investigate the 

policies of localism in other countries than those investigated in the book, but also to extend localism 

beyond broadcasting to digital media including network infrastructure and services (as explored in 

the final chapter). As the quantity (and possibly quality) of local news is diminishing, more research is 

needed to address these issues, be it from a policy, audience or managerial perspective. It is essential 

reading for policymakers as it raises the importance of localism as an essential component of 

democracy and deepens the discussion about how to sustain (or revitalise) it. Overall, the book 

brings fresh insights into the political debate and has the potential to put media localism firmly back 

at the policy and research agenda. 

 

Tom Evens (imec-mict-Ghent University) 


