
Mapping and Analyzing Value Chain of Rice Crop in Ayeyarwaddy Region, Myanmar 

 
Thuzar Linn1, Prof. Dr. Broos Maenhout2 

Results 

Situation: We study the mapping and analysis of 

the value chain of rice crop in Ayeyarwaddy 

Region, Myanmar 

 

Research Questions: 

 To understand and identify the constraints in 

the value chain and to develop strategies to 

overcome these bottlenecks 

 To structure the rice value chain map and 

describe the socio-demographic characteristics 

of the value chain actors along the chain 

 To determine marketing costs and marketing 

margins of the various actors along the rice 

value chain 
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Methodology 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Ayeyarwaddy  

Region 

(Study Area) 

Sample size  
 130 farmers 

 21 primary collectors 

 7 wholesalers 

 25 millers 

 28 retailers 

 4 exporters 

Total – 215 respondents 

 
Sampling Method 

 Purposive and simple 

random sampling 

method 

 

Study area and Sampling 

Data Collection  
 Primary and 

secondary data 

 Qualitative and 

quantitative data 

Cost and return analysis for rice 

production  

 
 

 

 

 

 

 

 

 

 

 
         

Marketing costs and marketing margin 

analysis 

 Descriptive statistics 

 Cost and Return analysis for rice production 

 Marketing costs and marketing margin analysis  

Data Analysis 

Major constraints faced by the primary collectors:  

 Poor road access problem 

 Poor paddy quality 

Major constraints faced by the millers:  

 Limited access to working capital, Low quality of rice 

for export 

 Limited access to credit, High transportation costs 

Major constraints faced by the wholesalers:  

 High transportation cost 

 Lack of capital 

 High tax rate 

Major constraints faced by the exporters:  

 Exchange rate fluctuation, High logistic costs 

 Price fluctuation, High interest rate 

Major constraints faced by the retailers:  

 High taxation and other fees, Capital shortage 

 Too much competition with other retailers 

 Limited storage capacity 

Major constraints faced by the farmers:  

 Uneven raining during the production period 

 Labor scarcity 

 Pests and diseases infestation  

 Flooding  

Source: Olsan (2009) 

Conclusion 
 The gross marketing margins for both rice value chains (for 

domestic consumers and international consumers) are very 

wide. 

 The rice value chains in the study area are not efficient 

because the actors do not receive reasonable profits based 

on the extra marketing costs. 

 The rice miller is the most profitable actor and the primary 

collector and farmer are vulnerable actors in the rice value 

chain.  

Further Studies 
 Comparative studies for rice value chain in other study 

areas are needed. 

 The value chains for other rice value added products are 

needed to study. 

 


