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Figure 1, Rice value chain from the study area to domestic consumers

Table 2 Benefits and costs of the paddy production for Emata rice group by the farmers Figure 2. Rice value chain from the study area to the foreign exporters

(N=130)  Table 3 Marketing profits and margins of farmer, primary collector, miller, wholesaler and Table 4 Marketing profits and margins of farmer, primary collector, miller, wholesaler and
Ttems Unit Mean  Minimom  Maximum  Std. Deviation retailer for the Emata rice value chain exporter for the Emata rice value chain
Vield keha 300011 51644 516430 818,50 Costs Revenues  Profifs Margins Costs Revenues  Profits Margins
Paddy price MMK ks 236 191 278 26.05 (MMK/kg) (MMKEg)  (MMKkg)  (MMKkg) (MMK/kg) (MMRkg)  (MMKRg)  (MMKikg)
Actor Unit Unit % Actor Unt Unit % o . alotal
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Break even yield kgha 242118 112530 363029 sp0s  Netatler 4% 1 41 oI ’E 8 163 Exporter e 198 -
Breakeven price MMEK kg 210 84 840 107.10  Tofal 7 100.00 64 1000 535 1000 Total 324 1000 21 1000 545 1000
Note: Unit total cost of miller (253) = umit price of primary collector (241) - return from byproduet (22) + unit added cost (39) Note: Umt total cost of mller (255) = umt price of primary collector (241) - return from byproduct (25) + unit added cost (39)
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¢ Exchange rate fluctuation, High logistic costs
¢ Price fluctuation, High interest rate

High taxation and other fees, Capital shortage
+ Too much competition with other retailers
+« Limited storage capacity

needed to study.
¢ Flooding
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